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EXHIBITION OVERVIEW CCF:azn

The 2025 China (Shanghai) International Consumer @ 51000 708

Goods Fair & Modern Lifestyle Expo (Spring), jointly organized

Exhibition scale (m?) Exhibitors

by the China Chamber of Commerce for Import and Export of
Light Industrial Products and Arts-Crafts (CCCLA), Shanghai

Donnor Exhibition Service Co., Ltd., and Shanghai Dattor Exhi- @ 55086 g 689

bition Co., Ltd., concluded successfully at the Shanghai New h & Professional Buyer Visitors (overseas visitors)

International Expo Centre from March 7th to 9th, 2025.

Leveraging 30 years of industry data resources and a
professional buyer database of 200,000, the fair positioned
itself as a platform to "Focusing on Brands, Leading Innova-
tion." Based in Shanghai with a global vision, it provided en-

terprises with a comprehensive professional platform for

product display, brand promotion, and market expansion. As

the first major industry event of the year for the home and

houseware sector, the CCF Fair has become a pivotal stage

for brand debuts, premier showcases, and first-time exhibi-

tions. It serves as a vital engine driving high-quality develop-

ment in the industry.
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Spring Momentum,
Business Opportunities in Full Bloom!
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Over three days, global industry professionals from the houseware sector
gathered at the CCF Fair. Exhibits spanned five key categories: kitchen-
ware, dining, fashionable home decor, household cleaning & personal care,
and live-streaming/e-commerce. The event offered a one-stop trade plat-
form for distributors/agents, wholesalers, international buyers, cross-border
e-commerce platforms, and fashion buyers. The venue buzzed with energy
as attendees engaged In enthusiastic negotiations, embracing the new year
with vigor and striving for a strong start.

On March 7th, the grand opening ceremony of CCF SHANGHAI 2025
was held in the Forum Area of Hall W5. Distinguished guests, including
Mr. Wang Zhongqi, President of the China Chamber of Commerce for
Import and Export of Light Industrial Products and Arts-Crafts, and Mr.
Wu Xingbao, Executive Vice President and Secretary-General of the
Shanghai Federation of Commerce, delivered inspiring speeches to cel-
ebrate the opening.




GLOBAL PROFESSIONAL BUYERS
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Spring Momentum, Business Opportunities in Full Bloom!From
its Inception, CCF SHANGHAI 2025 prioritized global expan-
sion and intensified international promotional efforts. This
strategy proved effective, with a notable increase in overseas
buyers and buyer groups compared to previous editions.

Domestic and international buyers engaged in dynamic on-site trade dis-
cussions, fostering dual circulation (domestic and international) and em-
powering enterprises to explore global markets, seize new opportunities,
and broaden their horizons.




GOODS FAIR

INDUSTRY CLUSTERS ON DISPLAY CCF e

ITONG clusters across Shenzhen, Dongguan, Jiangmen,

W ;f'_j‘tﬁft“f:';;;;:‘;f:i‘i:i‘;**;"”' v ey . ..“fi;'m;'w;a_se_ Chaozhou, Yunfu, Xiamen, Liling, Ningbo, Yuhang,

_ ORI e sosd TS o Linhai, Xianju, Zibo, and Shanghai’s Xinpujiang.
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CCF 2025 attracted participation from industrial
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FORUM HIGHLIGHTS CCF:azn

Nine concurrent events were held, including: 2025 Annual Meeting of the New Retail & Supply Chain Committee of The General Association of Zhejiang
Entrepreneurs & Retail Innovation and Development Forum, Entrepreneurs & Retail Innovation and Development Forum, 2025 Retail Innovation & Opera-
tions Forum & Top 100 Store Managers / Outstanding Suppliers Awards,The 3rd China International Brand Development Forum & Global Kitchen Trends Re-
lease, The 5th China Influential Home Lifestyle Store/Collection Store Strategic Development Private Board Meeting, 2025 Cross-Border Spring Forum,
Douyin Good Products Market Spring Renewal Festival, Special investment promotion and exchange meeting, The opening dinner of CCF SHANGHAI 2025...
Industry leaders shared insights, with nearly 1,000 participants exploring cutting-edge trends and driving deeper industry collaboration.
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FORUM HIGHLIGHTS
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04.

The 5th China Influential Home Life-
style Store/Collection Store Strategic
Development Private Board Meeting

05.

2025 Cross-Border Spring Forum

06.

Douyin Good Products Market
Spring Renewal Festival

07.

Special investment pro-
motion and exchange
meeting
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The opening dinner of
CCF SHANGHAI 2025
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EXHIBITOR DATA ANALYSIS CCF:azn

- On-site exhibitor spot check report i e
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VISITOR DATA ANALYSIS CCF:ines

- Regional distribution and data of domestic audiences - Audience composition
- East China 61.03% 24.79% Agent/Distributor -
11.74% Wholesaler -
North china ([ 1342% — deer
. South China - 10.06% 8.59% ¢ Unit/individual procurement -
390 G Supermarket/hypermarket/convenience store -
Central Ching - et B 5 5 5 0 8 6 2.64% D Department store/Shopping center -
. Northeast I 1.60% Y 245% D Gift Distribution -
65 Countries Professional 2.36% - Supply chain enterprises/platforms -
southwest I 1.40% and Regions Buyers 55086 2.31% D Home Life Store/Collection Store -
936% ¢ Import and export/Cross-border e-commerce -
8.3 % ¢ E-commerce platform -
- Geographical distribution of overseas buyers 159% @D Live-streaming e-commerce /MCN agency -
1.41% . Design company/designer -
| 091% @ Fashion buyer -
zzuii’;%’ 1 50.23% % 042% § Franchise investment -
| Asia s.44% G Others -

' 2.97%

South America

689

689 Oversea Buyers

N\ o 2.28%

"\ Oceania /

4.79%
Africa




VISITOR DATA ANALYSIS CCF s

Visitor Needs Survey (Multiple Choices) :

7/5.6%: Industry trend updates -

The fair welcomed 55,086 professional vis- 75.6%

itors from 26 provinces, municipalities, and Sourcing products/suppliers -

autonomous regions across China, includ- 85 3%

Ing Beljing, Shanghai, Guangdong, Sich-

uan, Shaanxi, Shandong, Henan, Guizhou Networking and industry exchange

and etc. 42.5%

29.8%: Business expansion/maintenance -

29.8%

Invitations from exhibitors -

12.4%

Other -

356.5%




FEATURED PARTICIPATING COMPANIES/ORGANIZATIONS
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SEE YOU NEXT SPRING

'2026 China (Shanghai) International Consumer Goods Fair
& Modern Lifestyle Expo (Spring)

SHANGHAI NEW INTERNATIONAL EXPO CENTRE
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China (Shanghai) International Consumer Goods Fair
& Modern Lifestyle Expo (Spring)
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